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Business
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Summary
The Fisher College of Business, in collaboration with the Colleges of Arts and Sciences, Engineering, Food, Agricultural and Environmental Sciences and Human Ecology, presents this proposal for an undergraduate interdisciplinary minor in entrepreneurship.  The new minor requires the completion of five courses and at least 20 credit hours in courses developed around the entrepreneurship process model.  There are two required courses, both of which are offered by the Fisher College of Business.  Three additional courses of at least 11 additional credit hours are selected from an array of advanced electives offered by the participating colleges.  Electives are offered in three broad content areas that comprise the entrepreneurship process: 1) creativity, innovation and idea generation; 2) market opportunity evaluation and new venture planning; and 3) leading and managing high performance ventures.  The minor is open to majors within the colleges offering courses in the interdisciplinary minor, as well as to members of the Ohio State undergraduate student body as a whole.
The core foundations course, Innovation and Entrepreneurship in Modern Business, will be proposed as part of the General Education Curriculum.  This course was initially offered in Spring Quarter, 2005 and again in Fall Quarter, 2005.  In collaboration with the Center for Entrepreneurship at the Fisher College of Business, the new program will also offer a variety of experiential learning opportunities (e.g., consulting projects, internships, mentors, class projects, guest speakers, etc.).  While the Fisher College has raised some funding for course experimentation and development, it is anticipated that increased enrollments will drive the program’s long-run self-sufficiency.
Rationale

Over 2,500 colleges and universities across the country now offer some form of formal education in entrepreneurship.  The importance of education in the field has grown substantially as scholars have linked entrepreneurship with personal achievement, firm performance and economic development.  An annual Gallop survey of high school seniors sponsored by the Ewing Marion Kauffman Foundation found consistently that 70 percent of high school seniors wanted to start their own businesses at some point in their careers.  However, 75 percent of them acknowledged that they didn’t have the skills necessary to be successful.  In a recent survey of college students at three Midwest universities, 74 percent of the undergraduate student respondents indicated that they would prefer to be self-employed.  The survey results showed a strong positive correlation between a student’s desire to be self-employed and his/her interest in taking entrepreneurship courses in college.  The correlation was strongest for non-business students.
There is a strong interdisciplinary demand for entrepreneurship education at the Ohio State University.  Many professional schools recognize that self-employment is a common career path for several areas of study including law, pharmacy, dentistry, veterinary sciences, hospitality management, merchandising, financial planning, real estate, art, and architecture.  In addition, the University administration is encouraging colleges across campus to consider interdisciplinary education programs at the graduate and undergraduate levels.  Approximately 68 percent of the students in Ohio State’s undergraduate entrepreneurship club (i.e., the Business Builders Club) are from outside the College of Business.  This is nearly equal to the percent (65%) of entrepreneurial leaders in award winning companies that are not business school graduates.  Ohio State’s graduate entrepreneurship club (i.e., the Entrepreneur’s Association) was founded in the Fall Quarter, 2004, and within only three months was the largest MBA student club with more than 80 paid members from all areas of business study.

Various foundations and corporations have recently increased the amount of financial support for the development of interdisciplinary programs in entrepreneurship as well.  The Kauffman Foundation recently granted nearly $25 million to eight institutions for the development of cross-campus entrepreneurship programs.  The Stanford Technology Ventures Program (STVP) trains dozens of representatives from the nation’s leading engineering schools in entrepreneurship education every year.  It is believed that more than 100 schools have participated since its inception in 1999.  Lastly, a number of schools and programs across the Ohio State campus are considering ways of introducing principles of entrepreneurship and entrepreneurial leadership into their expanding curricula.  More specifically, several programs are exploring relationships with the Fisher College of Business for training and technical support in the area of technology entrepreneurship and commercialization.  All things considered, the time is right, within academia, within the University and among funding organizations for developing an undergraduate interdisciplinary educational program in entrepreneurship.
Assumptions
The proposed minor is predicated on several assumptions about the nature of student interest in and capacity for skills-based training in entrepreneurship.  Those assumptions include the following.
· Entrepreneurship education is applicable to several areas of academic study, including business, economics, sociology, psychology, and engineering.
· Graduates of many professional schools pursue entrepreneurial careers due to the nature of their profession, and these students could benefit from advanced training in entrepreneurial studies.
· A high percentage of all students across disciplines would like to eventually own and operate their own businesses.

· Student interest in and demand for entrepreneurship education is high across all disciplines.

· A high percentage of students interested in entrepreneurship education acknowledge that they don’t have the basic skills necessary to successfully start and grow new businesses.

· Recruiters place a premium on college recruits who posses entrepreneurial leadership qualities of innovation, risk-taking, opportunity recognition, decision making under uncertainty, long-range planning, resource allocation, competitive initiative, and visionary leadership.

· Many of the qualities of an entrepreneurial leadership style are increasingly necessary for managerial success in large and established organizations.

· Students generally lack a clear understanding of how to convert ideas for new products and services into viable business opportunities or how to convert the market potential into realized wealth.
· Students prefer educational programs that provide experiential learning opportunities, and such experiential elements provide a more robust, relevant and comprehensive learning experience.
· The focus of a skills-based entrepreneurship curriculum should be on creating and exploiting market opportunities, successfully launching and growing new enterprises, and leading high potential enterprises, whether they be for-profit or not-for-profit, startup or established.
· Colleges across campus will recognize the value of offering entrepreneurship education to their students and will commit resources to collaborating in the program.

The proposed minor is structured around the entrepreneurial process model for capturing the economic value in creative ideas for commercially viable products and services (see next section).  The program is designed to enhance the students’ understanding of and appreciation for entrepreneurship, to encourage exploration into personal career opportunities through entrepreneurial studies, and to develop specific competencies in the leadership and management of entrepreneurial enterprises.
Curricular Structure

The proposal is for a five course, 20-hour (minimum) minor.  All courses must be passed with a grade of C- or better.  All students must take two core courses (9 credit hours).  The remaining courses are selected from a set of advanced electives offered by participating colleges and focused on the entrepreneurship process model.  For ease of design, the entrepreneurial process has been divided into three areas for advanced study and skill development: 1) creativity, innovation and idea generation; 2) opportunity evaluation and new venture planning; and 3) leading and managing high performance ventures.  The elective courses proposed in each area and the core courses are discussed below and graphically portrayed in Figure 1, along with a brief description of the experiential learning opportunities that would be used to enhance the overall learning experience.
Core Courses (2 courses – 9 credit hours)

Students are required to take two core courses – Innovation and Entrepreneurship in Modern Business (new course – BUS-MHR 494 – 5 credits) and New Venture Creation (existing course – BUS-MHR 795.01/795.02 – 4 credits).  Innovation and Entrepreneurship in Modern Business provides students with an in-depth understanding of and theoretical foundation for the role of innovation and entrepreneurship in modern business, economic and social development and industry evolution. The 494 number is the lowest group studies numbering sequence used for experimental courses in the Fisher College of Business. The permanent number for this course will be a 200-level number as appropriate for freshman/sophomore courses.  New Venture Creation, a survey course, introduces students to the multifaceted entrepreneurial process, including key managerial behaviors such as opportunity recognition, market feasibility assessment, business planning, acquiring development resources, managing growth and change, and wealth creation.

Innovation and Entrepreneurship in Modern Business is the introductory course designed for freshmen and sophomores.  Other than the stipulation that students be enrolled and in good standing with the University, there are no prerequisites for the course.  For all other core and elective courses in the new minor, prerequisites have been determined on a course-by-course basis.  Although some courses may require several advanced studies, it is the intention of the program that the majority of courses be open to students with a minimal number of prerequisites.  The minimum prerequisites are 1) Economics 200 or AED 200 (or equivalent), 2) Computer Information Systems 100 (or equivalent), and 3) Math 130 or 148 (or equivalent).  It is assumed that these prerequisites will not require additional hours to complete the proposed minor.
Figure 1
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Core Courses (detailed syllabi available upon request):

BUS MHR 494:  Innovation and Entrepreneurship in Modern Business

Innovation and Entrepreneurship in Modern Business focuses on the role of innovation and entrepreneurship in the historical evolution and the current understanding of business.  We examine the theoretical foundations of innovation and entrepreneurship, including the coordinating function, opportunity recognition and arbitrage, creative destruction, and decision making under conditions of uncertainty.  Students study the influence of entrepreneurship on industry and market evolution as well as the distinctive features of entrepreneurship as an approach to modern general business management.  We review the cognitive and behavioral distinctions of entrepreneurs and the role of ideas and opportunities in the entrepreneurship process.  We study cross-national/cross-regional variation in innovation and entrepreneurship activity, the demographics of entrepreneurship, and the traits and characteristics of successful revolutionary entrepreneurs.  Students also complete a personal assessment of their entrepreneurial qualities and consider opportunities for a personal entrepreneurial strategy.

BUS-MHR 795.01/.02: New Venture Creation

New Venture Creation is a ‘big picture’ survey course that explores the creation of new ventures in the face of risk and uncertainty. In this course, students explore business concepts related to startup and early stage ventures, including evaluation and analysis of business opportunities.  Emphasis is placed on understanding the private enterprise system and what it takes to start and build a new venture outside (entrepreneurship) as well as inside an existing organization.  Topics include entrepreneurial strategy, creativity and innovation, technology commercialization, the business plan, marketing to stakeholders, planning the finances and exiting the firm.

Advanced Electives (3 courses for a minimum of 11 credit hours)

Each of the courses proposed by the participating colleges has been assigned to a particular content area based on the topic and learning objectives of each course.  Students will be required to select at least three courses from among the advanced electives.  To ensure as wide an exposure to entrepreneurship education as possible, it is recommended that students take at least one course in each of the three content areas.  Regardless, students will not be permitted to count more than two courses in any one content area for credit for the proposed minor.
One of the strongest aspects of the proposed program is that students will have the opportunity to study under expert faculty in multiple disciplines.  As such, our long-term intention is to “require” students to take at least two out of the three elective courses outside of their major.  However, at the outset, such a rigid requirement would be difficult for students to achieve given the limited number of sections currently offered for the proposed elective courses.  Many of the proposed electives are already popular within their respective majors.

While the collaborators (i.e., faculty, department heads and administrators) anticipate strong student interest, adding new courses and sections will realistically only be in response to growing demand.  If students are “required” to take courses outside of their major before there are an adequate number of courses/sections available, it could make completing the minor unnecessarily difficult.  At this point, students are “encouraged” to take at least two electives outside of their major so that if certain courses are over subscribed, there will be as many options as possible within each of the elective areas.

Creativity, Innovation and Idea Generation:  The entrepreneurial process begins with the formulation and assessment of creative ideas for new business opportunities.  True business opportunities consist of ideas that are deemed to possess value in the commercial marketplace.  Therefore students of entrepreneurship need to be trained in personal creativity and innovation.  In this area students will learn to think “outside of the box,” to be innovative in their approach to everyday situations, to track the patterns of innovation within specific market/industry contexts, and to recognize which innovative ideas have potential for long-term commercial gain.  Topics applicable to this area include innovations in engineering, technological developments in bioscience, personal creativity, new product/business development, industrial design and managing research and development.

Proposed Courses (see Appendix C for course syllabi):
BUS-MKTG 694: Entrepreneurial Marketing

Entrepreneurial Marketing focuses on marketing concepts and methods of entrepreneurs leading growth-oriented companies.  Typically these are small, young companies with ambitions to become major enterprises.  Students in this course should be interested in someday starting a business or working for an emerging company.  Students will learn about creative sales and marketing in a small business setting.  Each class will review an aspect of marketing critical to an entrepreneurial venture.  In addition to clarifying concepts and methodologies in the readings, class lectures, web references, speakers and cases will cover challenges and opportunities specifically related to emerging companies.  Students will get hands-on experience developing a marketing plan for an entrepreneurial venture.
ISE ME 682: Fundamentals of Product Design

Fundamentals of Product Design takes students through the product design process, from listening to the voice of the customer to idea generation and evaluation, system level design and system architecture, design for assembly and manufacturing, and lean manufacturing.  In the lab sessions that accompany the lecture material, students work in small groups to create and prototype a new product, or a variation on an existing product.  The course has evolved over the past decade and is now one of the most popular technical electives in the College of Engineering.  For the past several years it has been taught three times a year, with an enrollment of at least 40 students per quarter, typically with another 30 students waitlisted.

PSYCH 662: The Psychology of Creativity

Psychology of Creativity examines the theories, definitions, processes and measurement of personal creativity.  It is concerned with the behavioral correlates of measured creativity and with attempts to enhance personal creativity.  Study of the psychology of creativity provides greater appreciation for divergent thinking and improves ability to facilitate the production of novel ideas, including ideas for innovative and entrepreneurial opportunities.

Market Opportunity Evaluation and New Venture Planning:  Success in the entrepreneurship process is largely dependent on the market’s perceived value of the new idea and the entrepreneur’s ability to extract that value.  Therefore, all creative ideas should be carefully evaluated for their market potential.  In addition, markets must be studied to understand the value proposition and the most appropriate business model.  In this area, students will learn how to assess the market potential for a new idea, track trends in societies and markets that influence the business process, research the risks in and rewards for entering a market, assess cultural and industrial norms and values that dictate the flow of market-based resources, properly plan for launching a new venture, and develop an effective market entry strategy.
Beyond planning, launching a new business requires the ability to identify and acquire critical resources.  Students need to learn how to determine which resources are critical to the success of their new businesses and how to acquire those resources effectively.  In addition, existing firms need to understand how the availability, cost and allocation of critical resources impact long-run performance and the ability to innovate and stay competitive.  Topics applicable to this area include feasibility assessment, opportunity evaluation, tracking market trends, new venture planning, entrepreneurial finance and private equity, intellectual property management, technology management, and legal structuring.
Proposed Courses (see Appendix D for course syllabi):

AEDE 402: Principles of Agribusiness Marketing

This course focuses on in-depth assessment of the marketing environment in specific food and natural resource industries and what it takes to successfully lead an entrepreneurial enterprise in these industries.  The food and natural resources industries are in a constant state of innovation and change.  Much of the change is due to the innovative actions of entrepreneurs in the market.  Entrepreneurs must be particularly adept at leading young enterprises in these industries because of the constant flux in core processes, including introducing new technologies, improving production processes, entering strategic relationships, accessing financial capital, and meeting growing global demand.  An important component of the course is the students' assessment of an innovative agribusiness product, such as foods, feeds, chemicals, seeds, machinery and equipment, buildings, and veterinary supplies.  The students evaluate the market potential for these products and develop a marketing strategy for capturing the greatest economic value.

BUS-FIN 494 Entrepreneurial Finance and Private Equity (new course)
Entrepreneurial Finance presents a dynamic two part process in which companies invest in both real and human capital assets and then find the financial capital necessary to pay for those investments. Many an entrepreneur would have saved themselves an inordinate amount of personal and financial grief if they had initially spent time crunching the numbers and performing sensitivity analysis regarding the economics of their business model before leaving their current jobs or mortgaging their homes for the proverbial American Dream.  Students explore the decision making processes entrepreneurs employ to address the issues and realities that factor into whether or not their fledgling enterprises are successful.  The course is designed to expose the student (through case studies and guest speakers) to a multitude of finance related challenges faced by entrepreneurs and how to begin framing the issues, establishing key evaluation criteria and generating viable alternatives to aid in decision making that can affect private enterprises and ultimately one’s business career.

GEOG 694: Geographical Environments for Entrepreneurship (new course)
Geographical Environments for Entrepreneurship addresses several central aspects of market opportunity evaluation and new venture planning.  Critical resources needed to form a business and to succeed in business are dependent on the local, regional, and national context in which the new venture is created. Many of the resources needed by any new venture are very local, such as venture capital, technology and knowledge, and supporting networks and role models.  This course addresses several key questions surrounding new venture creation: Is new firm formation equally likely everywhere? Why are some places entrepreneurial while other places are not? How have the Internet and the rise of the creative class affected entrepreneurial environments? How can local environments be improved? What is the role of public policy and can governments help?

SOC 597:  Contemporary World Societies

Contemporary World Societies focuses on the changing global economy, its impact on distinctive regions, and the ways nations and regions are responding to rapid globalization and economic change.   The course compares various regions, examining their development strategies, including entrepreneurship, their responses to globalization and unique challenges, given their position in the global economy.  It provides information essential for achieving understanding and empathy of the diversity of cultures and social practices around the world.  This information is extremely useful for evaluating and planning new business creation, expansion of production facilities to different nations and for evaluating and planning opportunities for marketing and for customizing products for diverse markets.  The course is unique in its comprehensive coverage of world areas and of diverse facets of life in these societies, including population issues, family relations, consumption patterns, and work and employment issues.

Leading and Managing High Performance Ventures:  As entrepreneurial initiatives grow, the challenges facing senior leaders transition to strategic, administrative and leadership issues.  At startup, the primary issues mostly involve the critical steps to successfully introducing a new product or service into the commercial market.  With growth and success, the challenges become how to build and sustain an effective enterprise for the long run.  In this respect, students will learn how to transition their leadership style from sole proprietor to strategic leader.  Students will learn how to assemble, motivate and lead top-level managerial teams.  They will learn the legal issues that challenge venture growth and will learn how to build and maintain an entrepreneurial culture in their business so that innovation can continue to drive future success.  Topics applicable to this area include managing organizational growth and change, management succession, organizational design, strategic human resource management, innovation and technology management, enterprise engineering, building successful professional practices, and managing small and family businesses.
Proposed Courses (see Appendix E for course syllabi):

AEDE 460: Human Resource Management in Small Businesses
Like large businesses, small businesses find getting things done through people critical to their success. Students will learn the characteristics of small businesses that make many of their human resource management problems unique, such as recruiting only in local labor markets in relative geographic isolation, limited alternatives for organizational structure, and irregular coverage of labor laws.  In small businesses, the employer-employee relationships are often overlaid with family and personal considerations.  Managers of small businesses are typically management generalists functioning without a personnel department.  Traditional management and human resource courses do not teach students how to recognize human resource problems in this type of firm let alone take preventive and corrective actions to deal with them.  Entrepreneurship students should find this course an important and useful extension to their more general management knowledge.

BUS-MHR 694: Leading High Performance Ventures (new course)
Leading High Performance Ventures explores the key managerial practices and skills necessary to lead a successful growing business.  Growth is the ultimate resource constrainer, stretching all resources and systems in a company to the limit and often beyond.  Consequently, this course will tend to use a boundary-spanning approach, investigating management “at the limit” of what students may have already learned in other functional courses.  Students will come to appreciate the significant differences between starting a business and growing a business.  Most new and small businesses fail to achieve meaningful growth and are only marginally profitable.  This course focuses on concepts, frameworks, skills, and tools that can help an entrepreneur transition his/her start-up into a sustainable enterprise that creates jobs for citizens and creates value for customers.  
COM 626: Strategic Organizational Communication

This course explores the importance of communication within organizations. The course perspective is communication in organizational settings and focuses both on the role of the employee and the employer as well as the relationship between the two.  In particular, topics of leadership, human resources, forms of organizing, and empowerment are covered in great detail.  Empowerment is seen as one of the critical aspects of team leadership in the 21st century and, therefore, is an important skill for young entrepreneurs to learn and to prepare them for success as they move from concept inception to sole proprietor to strategic leader.  As a hands-on learning lesson of empowerment and forms of organizing, the students are involved in a quarter-long project to design, develop, and deliver a communications assessment (including a suggestion for improvement) for live companies.

SOC 464:  Work, Employment, and Society

Work, Employment, and Society provides an overview of social science knowledge about organizational functioning, labor force composition, and human relations issues.  The focus of the course includes:  job satisfaction, commitment, citizenship behaviors, organizational structures and cultures, intra-and inter-group conflict in organizations, human relations practices, labor unions, employee participation, globalization, work and family issues, technology and automation, and professionalization.  It provides a comprehensive and integrated package of knowledge relevant to leading and managing an organization with a focus on the internal relations within the organization between leaders, top management teams, and employees.  Innovative learning opportunities in this course include a set of in-class role-playing activities focusing on: 1) employee participation, 2) technology, training and downsizing, 3) sexual harassment, and 4) work-family conflicts.
FM RES M 567: Families in Business
Families in Business offers students the opportunity to explore family business topics, such as family dynamics, conflicts, and relationships relative to the business, formation and growth, strategic management, professionalization, and succession planning.  An overview of families who own entrepreneurial businesses and the profiles of their businesses are presented.  By the end of the quarter students will be able to analyze a family business situation and to identify common examples of ways family relationships influence business.  In addition, they will be able to identify, analyze and resolve common issues in the management of a family business.

Experiential Learning Opportunities

Entrepreneurship education is particularly enhanced by experiential learning.  A variety of experiential learning opportunities will be offered to students in the program as a way of enhancing their educational experience.  Though not required, students are highly encouraged to participate in programs offered by the Center for Entrepreneurship in the Entrepreneurship Enterprise Program (i.e., small business consulting projects, technology commercialization teams, entrepreneurship internships, entrepreneurial leadership mentors, business plan competitions, entrepreneurial interviews, etc.) and other equally applicable programs across campus.  In addition, students are encouraged to actively participate in the Business Builder’s Club, the undergraduate student club that is most active in entrepreneurship on campus.
Tracking Student Entrepreneurial Intentions, Capacity and Activity
With the tremendous growth in the number of collegiate entrepreneurship education programs around the world, there is great interest in measuring program effectiveness, explaining variations, and assessing long-term impact.  In conjunction with the developing program, the Center for Entrepreneurship will design and administer a research program to measure progress in the participating students’ entrepreneurial intentions, capacity and activity.  Students will initially be assessed when they first officially enroll in either of the two required courses.  The specific metrics are yet to be determined but will include a subset of select scales that have been published in the research literature, including, but not limited to, entrepreneurial orientation, entrepreneurial intensity, entrepreneurial behavior, learning and performance orientation, self efficacy, and locus of control.
Though there are many issues such as this to resolve, we have assembled a research design team 1) to compile a comprehensive list of constructs and variables, 2) to evaluate the strengths and weakness of other assessment programs, 3) to estimate the resource and development needs, and 4) to recommend optional program designs.  Our intentions are to develop a world-class assessment program, one that will provide valuable insights about how to make our entrepreneurship education program as effective as it can be and will provide ample opportunity for scholarly research.  We have already raised some limited funds to design this program.

Administration and Advising
The minor will be listed in the Ohio State Bulletin as “an interdisciplinary minor” offered by the participating colleges.  The Fisher College is the primary agent for the proposed program.  However, an Undergraduate Entrepreneurship Curriculum Advisory Committee has been formed with one assigned representative from each of the participating colleges (Appendix A).  The chair of the Committee will be a Fisher College of Business representative and will be appointed by the Senior Associate Dean for Academic Programs at the Fisher College of Business.  Dr. S. Michael Camp, Academic Director of the Center for Entrepreneurship at the Fisher College is the current chair of the Undergraduate Entrepreneurship Curriculum Advisory Committee.  All other committee members are appointed by the senior associate deans for academic programs/affairs of their respective colleges (one faculty member per college) according to the guidelines approved for interdisciplinary programs by the Colleges of the Arts and Sciences Committee on Curriculum and Instruction (CCI).

The Undergraduate Entrepreneurship Curriculum Advisory Committee will meet at least once per year to evaluate the minor curriculum and course offerings and to make recommendations for how to modify, enhance and otherwise improve the minor curriculum over time.  All changes will be approved by the faculty of the Fisher College and forwarded to the CCI Subcommittee A regarding policy rules, the addition of courses to the minor, and the status of the minor, for final approval.  The CCI will have curricular oversight of the program.  All courses in the minor will have to be offered regularly, preferably once a year but no less than once every two years (Figure 2). 

To declare the minor, students must notify their respective college advisors who assist with and oversee enrollment.  A three-digit minor code will be assigned and the requirements will be programmed into DARS, which will provide for degree certification.  The minor will be advertised to students through a variety of electronic and print media including, but not limited to, existing advisory programs and personnel in place within the participating colleges and an interdisciplinary website maintained by the Center for Entrepreneurship. 
Enrollment Projection

It is expected that this minor will be attractive to students within many different colleges, in particular, the Colleges of Business, Arts and Sciences, Engineering, Food, Agricultural and Environmental Sciences, and Human Ecology.  It is projected that 60 plus students will enroll in the minor in the first year.  In subsequent years, it is expected that 80-100 students will enroll per year.
Resources and Expenses

The minor, as proposed, consists of existing and new courses.  It has been determined that current facilities and staff resources will be adequate to staff the existing courses.  In addition to improved instruction, the interdisciplinary design of the program permits networking amongst units and the sharing of critical instructional resources.  In fact, each participating college has offered to create new courses and offer additional sections of existing courses as student demand dictates in the new program.  For example, the participating departments in the Fisher College of Business are carrying their new courses (Management and Human Resources, Marketing, and Finance).  The Center for Entrepreneurship has raised grant finds to design and offer the two core courses and to design and administer this proposed program.  Given the current budgetary system, funds should be available to offer the required and elective courses as student interest and program enrollment increases.
Administrative Support for the Minor

This interdisciplinary minor is being developed by the Fisher College of Business, in collaboration with the Colleges of Arts and Sciences, Engineering, Human Ecology and Food, Agricultural and Environmental Sciences.  The proposed program has the support of Joseph Alutto, Dean of the Fisher College of Business and the respective deans, department chairs and faculty at the other participating colleges.  Letters of concurrence from the deans of participating colleges will be sought prior to forwarding the proposal for final approval.  The Center for Entrepreneurship in the Fisher College serves as the administrative agent of the proposed curriculum, and Dr. S. Michael Camp, Academic Director of the Center, is the director of the new program.
Implementation of Proposal and Program 

The Entrepreneurship minor is proposed for implementation in autumn quarter, 2006.  However, respective courses are already being offered by the College of Business for business and non-business majors.  In addition, courses offered by other colleges in this proposal are either existing courses or new courses that have already been approved by the respective faculties independent of this proposal.  A schedule of which quarters the proposed courses are currently taught or will be taught is provided in Figure 2.
To discuss this proposal, please contact either:

Dr. Steve Mangum

Dr. S. Michael Camp

Associate Dean


Academic Director, Center for Entrepreneurship

Fisher College of Business
Fisher College of Business

200 Fisher Hall


256 Fisher Hall

2100 Neil Avenue


2100 Neil Avenue
Columbus, OH 43210

Columbus, OH 43210

614-292-2668


614-292-3045

magnum_1@cob.osu.edu

camp.1@osu.edu
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				COURSES OFFERED


				FALL 

	WINTER

	SPRING


		Innovation and Entrepreneurship in Modern Business

	BUS-MHR 494

	Y
		
						
		New Venture Creation

	BUS-MHR 795.01/.02
		Y
	Y

	 Electives
	 

	 

	 

	 

	 


	1) Creativity

	Entrepreneurial Marketing

	BUS-MKTG 694
		Y
	Y

						
		Psychology of Creativity

	PSYCH 662

			
						
		Fundamentals of Product Design

	ISE ME 682
	Y
	Y
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	2) Planning

	Entrepreneurial Finance

	BUS-FIN 494
			Y

						
		Geographical Environments for Entrepreneurship

	GEOG 494
		Y
	
						
		Principles of Agribusiness Marketing
	AEDE 402
	Y
	Y
	Y

						
		Contemporary World Societies

	SOC 597.01
	Y
	Y
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	3) Leading

	Leading High Performance Ventures

	BUS-MHR 694

			Y

						
		Human Resource Management in Small Firms

	AEDE 460

		Y
	
						
		Strategic Organizational Communication

	COMM 626
	Y
		
						
		Work, Employment and Society

	SOC 464

		Y
	Y

						
		Families in Business

	FM RES M 567

	Y
		Y


	

	
	
	
	
	
	


Note:  Course numbers and schedules are subject to change.  Please consult your advisor for information about when a particular class is offered.
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